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LIFEBOOKZILLA

Every Life Has A Story Worth Preserving

Preserving Human Legacy Through Interactive Digital Storytelling

Investor, Strategic Partner, Assisted Living, Funeral Home, and Marketing Prospectus
Version 1.0

Confidential Business Overview

Mission Statement

LifeBookzilla exists to preserve the stories, experiences, wisdom, memories, photographs, lessons,
traditions, and history that make every human life unique.

Our mission is to ensure that future generations can learn from, interact with, and benefit from the
knowledge of those who came before them.
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EXECUTIVE SUMMARY

Humanity is losing knowledge at an alarming rate.
Every day:

* Parents pass away.

* Grandparents pass away.

* Veterans pass away.

* Teachers pass away.

* Community leaders pass away.

When they do, their stories often disappear with them.
Photographs survive.

Birth certificates survive.

Death certificates survive.

The stories rarely do.

LifeBookzilla was created to solve this problem.

LifeBookzilla is a digital legacy platform that allows families to preserve life experiences, family
history, photographs, wisdom, stories, lessons learned, traditions, and memories in a permanent and
interactive format.

Unlike traditional memorial websites or obituary platforms, LifeBookzilla allows future generations
to interact with preserved family knowledge through Al-assisted conversations based on approved
memories and life experiences.

LifeBookzilla transforms static family history into living family knowledge.
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THE HUMAN LEGACY CRISIS

Most people know remarkably little about their grandparents.
Even fewer know much about their great-grandparents.
Families routinely discover:

* Boxes of photographs with no names attached.

* Stories that were never recorded.

» Military experiences that were never documented.
* Family traditions that disappear.

* Recipes that vanish forever.

* Historical experiences that are lost to time.

Human history is disappearing one family at a time.
The world has systems for preserving:

* Financial records
* Legal records

* Medical records

* Property records

Very few systems exist for preserving human stories.

LifeBookzilla was built specifically to address this gap.
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WHY LIFEBOOKZILLA EXISTS

LifeBookzilla was inspired by a simple realization:
The people we love possess an enormous amount of knowledge that often disappears forever.
Many families discover too late that they never asked:

* How did you meet your spouse?

*  What was your childhood like?

*  What was military service like?

*  What was your first job?

* What life lessons would you share?

* What family traditions should continue?

The answers are often gone forever.

LifeBookzilla creates a framework for capturing those answers while people are still able to share
them.

The result is not simply a collection of memories.

The result is a permanent legacy.
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WHAT MAKES LIFEBOOKZILLA
DIFFERENT

Many companies preserve information.
LifeBookzilla preserves interaction.
Traditional platforms store:

* Names

* Dates

* Photographs

* Obituaries

* Guestbook entries

LifeBookzilla goes further.

LifeBookzilla allows future generations to interact with preserved knowledge through an Al-
assisted persona built from approved memories, stories, family history, and life experiences.

Imagine asking:

"Grandpa, what was it like growing up during the Depression?"
"Grandma, how did you meet Grandpa?"

"Dad, what advice would you give me about life?"

Instead of reading a paragraph in an obituary, future generations can interact with preserved
knowledge in a conversational format.

This transforms passive archives into interactive family history.
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FROM MEMORY STORAGE TO
KNOWLEDGE PRESERVATION

Most platforms preserve data.

LifeBookzilla preserves context.

A photograph without a story is only an image.

A date without a story is only a number.

A memory without context eventually loses meaning.
LifeBookzilla captures:

* Stories

* Explanations

* Experiences

* Relationships

* Lessons learned

* Personal perspectives
* Family traditions

* Historical experiences

The result becomes a searchable and interactive knowledge archive.
This distinction is critical.
LifeBookzilla is not preserving records.

LifeBookzilla is preserving relationships.
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THE DIGITAL CAMPFIRE

For thousands of years, families gathered around campfires, dinner tables, front porches, and family
gatherings to share stories.

Those stories preserved:

* Wisdom

* Culture

* History

* Family traditions
* Identity

Modern families are increasingly separated by:

* Geography

* Busy schedules

* Careers

* Generational distance

LifeBookzilla recreates the storytelling experience in digital form.

We call this the Digital Campfire.

A place where stories remain available long after the original storyteller is gone.
The goal is not simply preservation.

The goal is connection.
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EVERY LIFE HAS A STORY WORTH
PRESERVING

LifeBookzilla is built upon a simple belief:
Every life matters.

Not only celebrities.

Not only politicians.

Not only historical figures.

Every person.

Every parent.

Every grandparent.

Every veteran.

Every teacher.

Every nurse.

Every mechanic.

Every farmer.

Every business owner.

Every human being accumulates knowledge, experiences, lessons, and stories worth preserving.

LifeBookzilla gives those stories a permanent home.
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WHY NOW?

Several major trends are converging.

Aging Population

Millions of people are entering retirement and assisted living communities.

These individuals possess decades of experiences and family history.

Technology Adoption

Unlike previous generations, today's seniors increasingly use:

Computers
Smartphones

Email

Video conferencing
Social media

The barrier to participation is decreasing every year.

Artificial Intelligence

Al now allows large collections of memories and stories to become searchable, organized, and
conversational.

The combination of these trends creates a unique opportunity for LifeBookzilla.
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COMPANY MISSION

LifeBookzilla is not;

* An obituary company

* A genealogy company

* A social media company
* A memorial website

LifeBookzilla is building a new category:

Interactive Digital Legacy Preservation

Our mission is to preserve:

* Stories

* Memories

* Wisdom

* Relationships

* Photographs

* Traditions

* Experiences

* Lessons learned

for future generations.

We believe future generations deserve more than names and dates.

They deserve stories.

They deserve context.

They deserve wisdom.

Most importantly, they deserve the opportunity to learn from the people who came before them.

LifeBookzilla exists to make that possible.
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PLATFORM OVERVIEW

LifeBookzilla is designed to be simple enough for families while powerful enough for institutions.

The platform consists of four primary components:

LifeBooks
The digital biography and memory archive.

Memory Management

The collection and organization of stories.

Family Participation

Guest contributions and collaboration.

Interactive Legacy Personas

Al-assisted conversations built from approved information.

Together, these components transform family history into an interactive and evolving legacy
archive.
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USER JOURNEY OVERVIEW

The LifeBookzilla experience follows a simple progression.

Visit LifeBookzilla
Create Aécount

Create LifeBook

Add Memoﬁies

Upload Péotos

Invite F;mily

Approve éontributions
GeneratelLegacy Content
Interactive AI Persona
PreservelFamily History

Every step is designed to gradually build a complete and meaningful legacy.
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ACCOUNT CREATION

Every LifeBook begins with an account.
Accounts may be created by:

* Individuals

* Family members

* Caregivers

* Assisted living staff

* Funeral home staff

* Historical preservation volunteers

Account creation is intentionally simple.
The goal is to remove barriers and encourage participation.

Upon registration, users gain access to a private dashboard where they can manage their LifeBooks
and associated content.
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CREATING A LIFEBOOK

After registration, users create a LifeBook.
A LifeBook may represent:

* The account owner

* A parent

* A grandparent

* A spouse

* A veteran

* A friend

* Aloved one

* A historical figure

* Any individual whose story deserves preservation

Basic information may include:

* Full name

* Biography

* Birth year

* Relationship

e Status

* Primary photograph

The LifeBook becomes the foundation for all future stories, photographs, memories, and
contributions.




PAGE 15
MEMORY COLLECTION

Memories are the heart of LifeBookzilla.
Each memory becomes a building block of a person's legacy.

Examples include:

Childhood Memories

Growing up experiences.

Family Stories

Family history and traditions.

Military Service

Service experiences and lessons learned.

Career Experiences

Professional achievements and challenges.

Marriage Stories

How relationships began and evolved.

Life Lessons

Wisdom accumulated over decades.

Historical Experiences

First-hand perspectives on important events.

Over time, these stories create a rich and meaningful archive.
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MEMORY MANAGEMENT

LifeBook owners maintain complete control over their content.

Owners may:

Create memories
Edit memories
Delete memories
Organize memories
Categorize memories

This allows the LifeBook to evolve as new stories emerge.

The objective is accuracy.

The objective is authenticity.

The objective is preserving real experiences for future generations.
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PHOTO MANAGEMENT

Photographs provide visual context to stories.
LifeBookzilla supports photo preservation as part of the overall legacy archive.
Photos may include:

* Childhood images

* Family gatherings

* Military photographs
* Wedding photographs
* Career photographs

» Historical images

The value of a photograph increases dramatically when paired with the story behind it.

LifeBookzilla is designed to preserve both.
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FAMILY PARTICIPATION

One of LifeBookzilla's most powerful features is collaboration.
LifeBooks are not intended to be built by a single person.
Families can contribute:

* Memories

e Stories

* Family history

* Photographs

* Guestbook messages

* Historical information

Children often remember details that parents forget.
Grandchildren often uncover photographs.
Friends often possess stories nobody else knows.

LifeBookzilla allows families to build a complete picture together.
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APPROVAL WORKFLOW

Maintaining accuracy is critical.

For this reason, LifeBookzilla includes moderation and approval capabilities.

Contributor
Submithemory

Pendiné Review

LifeBoék Owner Reviews
Apprové / Edit / Reject
Publiséed To LifeBook

This process helps prevent:

* Incorrect information
* Duplicate memories
* Spam

* Inappropriate content

The LifeBook owner remains in control.
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ADMINISTRATOR CONTROLS

LifeBook owners have significant control over their legacy archives.

Administrative functions include:

Memory Controls

* Approve memories
* Reject memories

* Edit memories

* Delete memories

Guestbook Controls

* Approve entries
* Remove entries
¢ Moderate content

Photo Controls

* Upload photos
* Organize photos
* Remove photos

Contributor Controls

* Review submissions
* Manage participation

Successor Controls

* Assign future managers
» Transfer stewardship when appropriate

These controls ensure that LifeBooks remain accurate, respectful, and representative of the
individual they are intended to preserve.
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THE INTERACTIVE LEGACY
DIFFERENCE

The single biggest differentiator between LifeBookzilla and traditional legacy platforms is
interaction.

Most systems preserve information.
LifeBookzilla preserves conversation.
Traditional platforms provide:

* Names

* Dates

* Photographs

* Obituaries

* Guestbook entries

LifeBookzilla provides something different.

LifeBookzilla allows future generations to interact with preserved knowledge through Al-assisted
personas built from approved stories, memories, experiences, and family history.

This transforms static information into interactive family knowledge.
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TALK TO GRANDMA

Imagine a granddaughter fifty years from now.
She discovers her grandmother's LifeBook.

Instead of reading a single obituary, she asks:

Questions

* How did you meet Grandpa?

* What was your favorite recipe?

* What was life like growing up?

*  What advice would you give me?
* What was your wedding day like?
* What was your first job?

The responses are generated from approved memories and preserved information.
The result is a more engaging and meaningful experience than traditional archives.
The objective is not recreation.

The objective is preservation and accessibility.
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TALK TO GRANDPA

The same concept applies to every preserved LifeBook.
Future generations may ask:

*  What was military service like?

* How did you survive difficult times?
*  What lessons did life teach you?

*  What was your childhood like?

* What would you do differently?

Stories that would normally disappear become available through natural conversation.

This creates an emotional connection that traditional memorial systems cannot provide.
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THE KNOWLEDGE PRESERVATION
ENGINE

Every person possesses unique knowledge.

Examples include:

Family Knowledge

Family stories and traditions.

Practical Knowledge

Skills learned through experience.

Professional Knowledge

Career lessons and expertise.

Historical Knowledge

First-hand experiences of important events.

Cultural Knowledge

Traditions, customs, recipes, and values.
LifeBookzilla captures this knowledge before it disappears.

The result becomes a searchable family knowledge vault.
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PRESERVING CONTEXT

Information without context often loses meaning.
Example:

A photograph survives.

Nobody knows:

¢ Whoisinit.
¢  Where it was taken.
*  Why it mattered.

LifeBookzilla preserves:

The Story Behind The Photo
The Story Behind The Event
The Story Behind The Relationship

The Story Behind The Achievement

This context dramatically increases long-term value.
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OBITUARY GENERATION

Families often struggle to write obituaries during emotionally difficult times.
LifeBookzilla helps organize information already stored within the LifeBook.
Potential sources include:

* Biography information
* Family history

* Approved memories

* Achievements

* Career history

* Military service

This can reduce stress while helping families create more complete and meaningful memorial
content.

Most importantly:

The information comes from approved memories rather than fabricated content.
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LEGACY SUCCESSOR PROGRAM

One of the most important questions is:

Who manages the LifeBook in the future?

LifeBookzilla includes successor management capabilities.
A LifeBook owner may designate:

e Child

e Grandchild

* Family member
e Trusted friend

* Executor

The successor can continue preserving the LifeBook for future generations.
This ensures continuity.

The LifeBook becomes a multigenerational asset rather than a temporary project.
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ASSISTED LIVING OPPORTUNITY

One of the largest market opportunities for LifeBookzilla is assisted living.
Residents possess:

* Decades of experiences
* Family history

* Personal wisdom

* Historical knowledge

Much of this information has never been documented.
LifeBookzilla creates a structured framework for preserving it.

Instead of stories disappearing, they become permanent family assets.
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THE LIFEBOOK COORDINATOR
PROGRAM

Facilities may designate a LifeBook Coordinator.

Responsibilities include:

Resident Onboarding

Helping residents create accounts and LifeBooks.

Story Collection

Guiding storytelling sessions.

Photo Collection
Helping families contribute photographs.

Family Participation

Encouraging involvement from children and grandchildren.

Legacy Development

Ensuring memories are preserved consistently over time.
The coordinator becomes a facilitator of preservation.
Not a technology expert.

Not a historian.

A facilitator.
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STORYTELLING WORKSHOPS

LifeBookzilla can be integrated into existing resident engagement programs.

Example Workshop Schedule:

Week 1
Tell us about your childhood.

Week 2

Tell us about your parents.

Week 3

Tell us about your first job.

Week 4

Tell us about military service.

Week 5

How did you meet your spouse?

Week 6

What advice would you give younger generations?

Week 7

Family traditions.

Week 8

Favorite recipes.

Week 9

Historical events you experienced.

Week 10

Lessons learned.
Over time, these sessions build a rich and meaningful LifeBook.
The activity itself provides engagement.

The result provides legacy.
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FUNERAL HOME PARTNERSHIP
PROGRAM

LifeBookzilla is not intended to replace funeral homes.
LifeBookzilla is designed to enhance the services funeral homes provide.
Traditional funeral services often focus on:

* Obituaries

* Visitations

* Memorial services

* Funeral arrangements

LifeBookzilla extends that relationship.

Families can continue preserving memories, photographs, stories, and family history long after the
funeral service is complete.

This creates long-term value for families while creating an additional service offering for funeral
providers.
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FUNERAL HOME WORKFLOW

Family Experiences Loss
Funeral Ho$e Engagement
LifeBook Cieation
Obituary Géneration
Photo Colléction

Guest Contiibutions
Family Meméries

AI Legacy éreservation
Permanent éamily Archive

Instead of ending with an obituary, the preservation process continues.

This represents a fundamentally different approach to legacy preservation.
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HOSPICE PARTNERSHIPS

Hospice organizations focus on comfort, dignity, and quality of life.
LifeBookzilla aligns naturally with those goals.

Families frequently express regret that important stories were never recorded.
LifeBookzilla provides a framework for preserving:

* Family history

* Personal wisdom

» Life lessons

* Family traditions

* Important memories

Hospice organizations may use LifeBookzilla as an optional legacy-preservation resource for
interested families.
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VETERAN PRESERVATION PROGRAM

Millions of veterans possess firsthand accounts of historical events.
Many of these experiences are never recorded.
LifeBookzilla provides a platform for preserving:

* Military service stories
* Historical experiences
* Lessons learned

* Family impact

* Personal reflections

Future generations gain access to stories that might otherwise disappear forever.

Veteran organizations represent a significant partnership opportunity.
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CUSTOMER PERSONAS

Adult Daughter

Age:

45-65

Motivation:

Preserve memories before it is too late.
Typical thought:

"I wish I knew more about my parents' lives.'

Adult Son

Motivation:
Preserve family history for future generations.
Typical thought:

"My kids deserve to know where they came from."

Grandchildren
Motivation:

Learn family history.
Typical thought:

"I wish I could ask Grandpa more questions.'

Seniors

Motivation:
Tell their story.
Typical thought:

"I don't want my experiences to disappear."




Veterans

Motivation:
Preserve service experiences.
Typical thought:

"Someone should know what happened."
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MARKETING STRATEGY

LifeBookzilla marketing focuses on emotional value.
Not technology.

Not Al

Not software.

The primary message:

Every Life Has A Story Worth Preserving

Supporting messages:

* Preserve memories before they disappear.
* Capture family history.

* Share wisdom with future generations.

* Tell your story.

* Preserve a life. Share a legacy.

Marketing channels may include:

* Facebook

* LinkedIn

* Assisted living partnerships
* Funeral home partnerships
* Veterans organizations

* Community outreach

* Genealogy communities
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PRICING STRATEGY

Founding Family Program
$99 Per Year

Limited-time early adopter pricing.

Standard Plan
Approximately $129 Per Year

Monthly Plan
Approximately $15 Per Month

Multi-Year Plans

Discounted commitments.

Family Expansion Plans

Additional family members.
Additional LifeBooks.

Additional storage.

Enterprise Plans

Assisted living facilities.
Funeral homes.
Institutional deployments.

Custom pricing.
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LEGACY FOREVER PROGRAM

One of the most unique opportunities is a long-term preservation option.
The concept:

Families make a one-time investment for extended archival preservation.
Potential benefits:

* Long-term retention

» Export rights

* Family ownership

* Transferable stewardship

Technology changes.

Companies change.

Formats evolve.

LifeBookzilla's commitment is simple:

Families retain ownership of their content and access to export options.

The objective is to maximize preservation while remaining realistic about future technology
changes.
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COMPETITIVE POSITIONING

Traditional Memorial Sites
Focus:

Death

Genealogy Platforms
Focus:

Records

Social Media
Focus:

Present-day interactions

Photo Storage Services
Focus:

Images

LifeBookzilla

Focus:

Interactive legacy preservation.
LifeBookzilla combines:

* Stories

* Memories

* Photographs

* Family participation

* Obituaries

* Guestbooks

* Successor planning

* Al-assisted interaction

into a single platform.

This creates a category that currently has very little direct competition.
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VISION FOR THE FUTURE

Imagine a child fifty years from now asking:

"What was Grandma really like?"

Instead of finding a photograph and a few dates, they discover:

* Stories

* Lessons

» Photographs

» Traditions

* Family history

* Personal experiences

And they can interact with that knowledge in a conversational format.
That is the future LifeBookzilla is building.

We believe future generations deserve more than names and dates.
They deserve stories.

They deserve wisdom.

They deserve context.

Most importantly, they deserve the opportunity to learn from those who came before them.

CLOSING STATEMENT

LifeBookzilla is not simply preserving memories.
LifeBookzilla is preserving people.

Every family possesses knowledge worth protecting.
Every generation possesses wisdom worth sharing.
Every life contains stories worth preserving.

Our mission is to ensure those stories survive.

Every Life Has A Story Worth Preserving.
LifeBookzilla

Preserve A Life. Share A Legacy.




APPENDIX A — QUICK START GUIDE

Register an account.

Create a LifeBook.

Upload a primary photo.

Add biography information.

Begin entering memories.

Invite family participation.

Review and approve contributions.
Upload photographs.

. Generate obituary content if needed.
10.Assign a legacy successor.
11.Preserve and grow the archive over time.

LN R WD

APPENDIX B — INVESTMENT THESIS

LifeBookzilla sits at the intersection of:

* Aging demographics

* Digital preservation

* Family history

* Artificial intelligence

* Assisted living engagement
* Legacy planning

The company seeks to become the leading platform for interactive digital legacy preservation.
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